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What do families need?

 Accessible, affordable and quality basic financial services

 Basic bank account, services such as access to credit, insurance, pension.

 Quality financial advice

 Financial literacy

Traditional finance’s (TradFi) promise in using AI:

 Cheaper products, more accessible, better personalization

But in practice:

• Violation of privacy and gathering/processing personal data

• Inefficient chatbots

• Discrimination

• Hidden costs

Consumer finance



Split between two main camps:

More or less open source/decentralized:

• Ollama / LM Studio: For running AI models locally

• Hugging Face: the AI research GitHub

• FinGPT: Market analysis

• DeepSeek-R1 (Finance-Tuned): open source reasoning model

Proprietary/centralized:

• ChatGPT (OpenAI), Gemini (Google), Claude (Anthropic): general LLMs

• BloombergGPT: Market analysis

• Upstart and Credolab: Credit rating

The AI landscape



How can families 
leverage AI directly? 

- Product comparison

- Example: compare 
three auto insurance 
products (about 200 
pages of terms and 
conditions)
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How can families leverage AI directly? 

- Product comparison

Limitations:

- Trust but verify: ask for direct 
quotes from documents.

- Bias in models: business model 
integrating advertising.

- Unclear prompts: “compare 
offers” will give different results 
than “find the best”, and might not 
be tailored to your needs.
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How can families leverage AI 
directly? 

- Financial literacy

Limitations: 

- Training data may not 
cover country specific 
products or documents.

- Training data might 
contain inaccurate advice.

- Advertising.

- Always check the source.

AI for consumers



How can families leverage AI 
directly? 

- Budget advice

- Example: budget analysis 
and savings suggestions.
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How can families leverage AI 
directly? 

- Budget advice

Limitations:

- Advice isn’t automated 
management.

- Data privacy: your 
spending data could be 
used against you.
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How can families leverage AI 
directly? 

- Consumer redress and 
consumer rights

- Example: find out if your 
rights were violated, and 
get redress more easily.
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How can families leverage AI 
directly? 

- Consumer redress and 
consumer rights

Limitations:

• Hallucinations: even if recent 
models hallucinate less, it’s still 
a risk.

• Mixing up jurisdictions: AI might 
mix up laws from multiple 
countries resulting in inaccurate 
advice. 

• Always check the sources (ask 
for references and URLs).
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How can families leverage AI 
directly? 

- Research

- Example: using AI to find 
the best financial 
products.
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- How can families leverage AI 
directly? 

- Research

Limitations:

- Surveillance pricing: adjust 
prices based on identified 
patterns and recommendations 
from AI.

- Herding effect: too many people 
follow the same 
recommendation from AI.

- Advertising.

- Complement with regular 
search and check sources.

AI for consumers



- Chatbots vs AI Agents

Balancing AI use and avoiding Absurdistan



- AI data analysis vs. fake AI data generation

Balancing AI use and avoiding Absurdistan



- AI for KYC vs. AI for deepfakes

Balancing AI use and avoiding Absurdistan



- Use AI to compare financial products vs. use AI to optimize product description to make it look better

Balancing AI use and avoiding Absurdistan



Never forget: Ultimately, someone will have to read/process all that ***, and if 
something breaks, someone will have to fix it.

AI vs. humanity



Future potential of AI in finance



Questions?



Martin Schmalzried
Tel: +32 2 511 41 79
Email: mschmalzried@coface-eu.org
Website: www.coface-eu.org

Join us on: 
• Twitter: @COFACE_EU
• Facebook: COFACE.EU
• Instagram: familieseurope
• LinkedIn: COFACE Families Europe

Get in touch with us!
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